Appendix 8:
Chapter 8 - Providing communities with facilities and services and ensuring
Oxford is a vibrant and enjoyable city to live in and visit

8.1 - Marketing expectations

o A property should be marketed for its existing use as a public house or live performance
venue for a minimum period of at least 12 months.

e The applicant should then submit a supporting statement to accompany a planning
application for a change of use from a public house/live performance venue.

e |t should contain evidence to confirm the length of time the site has been marketed for;
details of the agent used; information to show where this marketing has taken place for
example in the local press, through signs on site, on the internet and/or in journals or
publications used by the trade.

e The statement needs to confirm the price the property was advertised for to show that it
has been pitched at a ‘reasonable’ rate to generate interest from potential operators.

e Finally there needs to be a summary of the interest received and the reasons why offers
have not been accepted.
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